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Fund companies of all sizes utilize the Internet,
but websites are most common among the largest
fund groups (Figure 3). Every responding fund
company with assets of $50 billion or more oper-
ated a website, compared with 39 percent of fund

groups with assets of less than $5 billion.

Eight out of 10 fund companies with websites
said they opened the sites to enhance commu-
nication with current and prospective shareholders
(Figure 4). Few fund groups established websites

solely to facilitate broker-dealer service or online
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transaction capabilities. Nevertheless, two-thirds of
the responding fund companies with websites sell
funds primarily through the sales-force distribution

channel.

Fund Services Offered on Wehsites

More than 70 percent of fund companies with
websites provide basic information such as fund
sales literature, fund prospectuses, electronic mail
service and fund net asset values on their websites
(Figure 5). Slightly more than two-thirds include
background information on portfolio managers,
investor education materials and fund company
news. Roughly half offer financial or retirement

planning information.

Fewer fund companies offered complex services.
Almost one-third allowed users to download fund
prospectuses, approximately one-fifth permicted

visitors to retrieve service forms or account
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